
“When I’m a sponsor at Contact … I can really connect with operators.”

NTAcontact.com

http://NTAcontact.com
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It’s a business event. NTA tour operators and travel buyers gather for a 

three-day conference where they connect with each other—and with DMO 

and tour suppliers who sponsor—but it’s more than that.

“When I’m a sponsor at Contact with a table display and a chance to 

talk to operators, I can really connect with them,” says Mindy Shea of Visit 

Savannah, who hosted Contact ’15. “And I’ve made that connection. I see 

it in their eyes and I see it in their smiles.”

Contact is where tour operators and sponsors connect … on many 

levels: professionally, intellectually  and personally.

“Convention is where you meet the people. Contact is where you make 

the relationships,” says Agustin Caparros of A Closer Look Tours.

This tour operator retreat helps buyers focus on tour trends, business 

insights and product development. And suppliers and DMOs, who attend 

as sponsors, are on hand to provide more ideas.

Contact ’19 is set in Tucson, and springtime in this Arizona desert 

destination will be the perfect backdrop for new partnerships, fresh ideas 

and lively dialogue. Spend your days in interactive networking sessions, 

educational outings and insightful seminars. And spend your evenings 

swapping stories and business cards.

Find out what others have discovered: Contact is a business meeting … 

but it’s better.

Contact:  
It’s business … but better 
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Contact just keeps getting better. Since its introduction in 2011, Contact 
has added a number of ways for attendees to gain business insights—
technology, best practices, legal tips—and for operators to expand their 
awareness of tour products. And talking with NTA colleagues at every 
seminar, meal and event is an immediate multiplier of the newfound 
knowledge.

What’s new for 2019 in Tucson?  
Plenty, including these features:

Free registration for buyers  Buyer registration fees are complimentary, which 
will entice even more operators to attend … and engage with sponsors. 

Power lunch  The DMO/Tour Supplier Network Forum on Friday combines an 
innovative think-tank session with a working lunch. 

Food for thought  New business-packed dinner events are taking the place of a 
dine-around night on Friday evening. Tour operators will share ideas as they pass 
the potatoes, and sponsoring DMOs and tour suppliers will discuss a smorgasbord 
of shared challenges and successes.

Seeing stars  Following dinner on Friday, all attendees will end the day with a 
stargazing party beneath the dark desert skies.

Site specific  NTA has launched a microsite devoted to Contact: NTAcontact.com. 
Check it out to get updated information about seminars and events.

New is nice 
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NTA members considering attending Contact for the first time are in 
luck. Along with a new website focused on the event (NTAcontact.com), 
there’s a webinar (archived from Dec. 5) that will answer many of your 
questions. Here’s a starter set of Qs and As:

What is Contact?
It’s a three-day tour operator retreat focused on networking, education and  
product development.

Who attends?
Buyers, of course; their registration is free. Also, tour suppliers and DMOs who sponsor 
various functions and features attend because they’ll have ready access to buyers. 

Why should I go?
This conference is built for buyers, but sellers take note: Contact is the one industry 
event where operators get a chance to breathe. And that extra oxygen makes for 
more meaningful interactions and thoughtful conversations.

What should I pack?
Business cards. Lots of business cards. But clothing-wise, Contact is more laid back 
than business. We suggest resort casual during daytime events, and for sightseeing 
tours, educational outings and evening events, casual is cool. Desert evenings will 
be cool, too; average lows are 50 degrees, and average highs are 76.

Are you new to Contact? 

“Contact is almost like you’re going to a company’s off-site meeting. 
We get an opportunity to spend more time together and get to know 
each other better.”

—Renae Scott, Old Savannah Tours
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* New opportunity—sure to get plenty of attention

Contact is a buyer-exclusive retreat, but it’s also a unique and appealing opportunity for tour suppliers, DMOs and associates who 
sponsor at the event. Most buyers who attend Contact—83 percent—are the decision-makers for their company. 

So what sponsorships are available—and what do they cost? Here’s a list of several opportunities, but keep in mind that a) some big-ticket items 
have already been claimed, b) we can cook up a customized sponsorship and c) this is only half the list:

• Hosted buyer registration*  |  $15,000

• Meal sponsorship  |  $6,000 to $12,000

• Massage station  |  $7,500

• Notebooks, pens or bags  |  $3,000 to $6,000  
(plus the cost of items)

• Happy hour or other receptions  |  $5,000

• Refreshment breaks or morning coffee  |  $5,000

• Badges or hotel key cards  |  $5,000

• Wi-Fi  |  $5,000

• Seminars and sessions  |  from $3,000 to $5,000

The Contact connection



Sponsor benefits

Level is determined by sponsorship fee plus cost of essential items—not including promotional giveaways, 
travel, registration, etc.

“Consider the end first. What do you want from the sponsorship? 
Who do you want to reach? Then find a sponsorship that meets 
those goals.”

—Clayton Whitehead, CTP, Sports Leisure Vacations VI
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Half-page ad in the Contact program

Platinum
$12,000+

Sponsorship editorial content in 
Countdown to Contact e-newsletter

Attendance for an additional delegate 
for the entire event (2019)

Gold
$7,500–
$11,999

Single-sheet insert in registration bag

      Display table in high-traffic area  
($5,000 level and above)

Silver
$3,000–
$7,499

Attendance for one delegate 
for the entire event (2019)

Participation in DMO & Tour Supplier 
networking session, including lunch  
and dinner

Sponsor ribbon with badge

Sponsor logo on NTAcontact.com and 
in all official Contact publications and 
on-site signage

List of buyer attendees with contact info 

Earn points for NTA’s loyalty program



Seminars, forums and all-member sessions are geared to getting members 
the information they need to …

• Solve business problems

• Explore new or niche markets

• Understand technology tools 

• Learn—and profit from—colleagues 

The seminar schedule will be assembled and posted to NTAcontact.com. One sure-
thing event is a continuation of a popular general session that debuted at Contact 
’18 in Charleston:

Three C’s of Networking
This interactive experience, moderated by Thom Singer, The Conference Catalyst, 
leads attendees through a series of facilitated discussions about industry trends 
and workday challenges. Most important, though, it opens the door for new 
partnerships and enhanced tour offerings.

Learn … a lot 

“Contact is a great way to meet 
your colleagues in a more personal 
and easygoing way. The numerous 
networking opportunities and 
educational sessions help me learn 
what NTA members are focusing on.”

—Jorge Cazenave, Cazenave Argentina
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Between the final seminar and an exciting closing event, Contact 
participants can spend Saturday afternoon on one of four sightseeing trips.

Sabino Canyon Tram Ride
To the east in the Santa Catalina Mountains lies Sabino Canyon, an oasis with tall, 
broad-leafed trees—cottonwood, willow and ash—that stand in stark contrast to 
the arid canyon. A motorized tram will take you to and from the top of the canyon, 
and if you wish, you can enjoy a nature walk with your guide.

Horseback Riding
The cowboy culture of Tucson and Southern Arizona—cattle ranching, rodeo, and 
horseback riding—remains prevalent. Skilled or novice riders can saddle up at the 
Westward Look Wyndham Grand Resort and take a walk through the Catalina 
Mountains. Closed-toed shoes, long pants and hats are suggested.

Pima Air & Space Museum
Sitting on 80 acres and encompassing six indoor exhibit hangars, the Pima Air & 
Space Museum is one of the largest attractions of its kind in the world. You can 
see more than 150 planes during the 1.5-mile tram ride, narrated by experienced 
docents who describe the planes’ significance.

Micro-brewery Tour
Tucson’s beer scene is thriving with 14 active breweries and another dozen on the 
way, each producing a spectrum of styles ranging from lagers and IPAs to coffee 
stouts and barrel-aged sours. You can experience Tucson’s only mobile artisan 
craft beer journey and discover why the city is a rising star in craft beer scene.

See the sights on Saturday
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Schedule
Wednesday, March 27

10:30 a.m. Golf outing: three foursomes, three tee times

2 p.m. Registration & NTA information desk open

4:45 p.m. Happy hour 
  Sponsored by Detroit CVB

6:30 p.m. Icebreaker at Tohono Chul botanical garden
  Sponsored by Visit Tucson

Thursday, March 28

8:30 a.m. Breakfast 
  Sponsored by Las Vegas Convention &  
  Visitors Authority and Maverick Helicopters

9:45 a.m. Opening session: Networking

12:15 p.m. Luncheon 
  Sponsored by Norwegian Cruise Line

1:30 p.m. Spotlight session

2:45 p.m. Networking at sponsor booths 

3:15 p.m. Breakout educational sessions

4:30 p.m. Networking reception 
  Sponsored by Best Western Hotels & Resorts

6 p.m. Dine-around
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Friday, March 29

8:30 a.m. Breakout education sessions

9:45 a.m. Breakout education sessions

11:30 a.m. Educational outings 
     Culinary, Cultural/History, Outdoor,  
     Science/Technology and Heritage 
     Sponsored by Visit Tucson

11:30 a.m. DMO and Tour Supplier Network forums w/working lunch 

5:30 p.m. Reception and silent auction finale

6:30  p.m. Tour Operator networking dinner
  Sponsored by: Explore Charleston, 
  Lowcountry Hotels of Charleston and Patriots Point
  DMO and Tour Supplier Network forum dinner

8:30 p.m. Stargazing party 
  Sponsored by Visit Tucson

Saturday, March 30

8:30 a.m. Breakfast

9:45 a.m. Breakout education sessions
     • Tour Operator Power Hour (Operators only)
        Sponsored by Tulalip Resort Casino

12:15 p.m. Luncheon 
  Sponsored by Visit Anchorage

1:45 p.m. Sightseeing tours
  Sponsored by Visit Tucson

7 p.m. Closing event at Old Tucson Studios 
  Sponsored by Visit Tucson

Sunday, March 31

4:30 a.m. – 2 p.m. Airport shuttle service from Westward Look VI
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The sooner you sign a sponsorship contract for Contact, the longer you’ll 
have to look forward to Tucson! To claim a sponsorship—or to cook up  
an idea for a new one—talk with an account executive (left); just email 
sponsor@ntastaff.com.

Accommodate yourself 
This year, you’ll make your own arrangements at the host hotel: the historic 
Westward Look Wyndham Resort & Spa. Originally a family home, it retains the 
authenticity of a retreat that has been offering Southwestern hospitality since 1912. 
The property is located at 245 E. Ina Rd. To book your room (the single rate is 
$189/night), go to NTAcontact.com and click on the Hotel & Travel tab.

Not a lousy T-shirt  
When you sign on to sponsor 
at Contact ’19, you can 
purchase an official event 
T-shirt to wear as a memento 
of your time in Tucson—or to 
give as a peace offering to 
those you left behind.  
They’re a good look at $20.

Book it!
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Westward Look Wyndham Resort & Spa

Gina Martin, Kelley Burchell and Beth Engel

mailto:sponsor%40ntastaff.com?subject=
http://NTAcontact.com


“I like to do business with people I’ve 
talked with in person, whether you were 
sitting next to me on a coach, at lunch or 
in a seminar.”

—Clayton Whitehead, CTP, Sports Leisure VacationsN
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National Tour Association

101 Prosperous Place, Suite 350 | Lexington, KY 40509 USA

800.682.8886 (U.S. and Canada) | +1.859.264.6540

NTAonline.com | @NTAnews

To register and learn more,  

visit NTAcontact.com or  

email headquarters@ntastaff.com.

Follow NTA:

http://NTAonline.com
http://NTAcontact.com
mailto:headquarters%40ntastaff.com?subject=

